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CoffeeForLess.com Solves Customer

Engagement Challenge with

CoffeeForLess.com realizes that there
are many different types of shoppers,
and the more ways their site has for
them to interact with the CoffeeFor-
Less.com community and Customer
Service Team the more likely they are
to get the highest engagement and
customer satisfaction possible.

B CHALLENGE

CoffeeForLess.com is an online
coffee shop for homes, offices
and restaurants. One great thing
about going to a coffee shop is
being able to interact with other
customers. CoffeeForLess.com
knows that customer interaction
is a crucial part of a coffee shop’s
success and therefore sought out
a way to replicate that same
interaction on their product pages.

Furthermore, with many online coffee
retailers today, CoffeeForLess.com
sought a way to boost their search
engine rankings and stand out from
the competition. Could they increase

TurnTo

their customer engagement while
improving their search engine
rankings with one technology
vendor?
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B SOLUTION

With customer engagement and SEO at front of
mind, CoffeeForLess.com found that TurnTo’s Social
Q&A Platform was a good fit to solve both those
challenges while providing other benefits, as well.
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By allowing their shoppers and past customers

to ask and answer product specific questions and
their Customer Service Team to answer store
related questions CoffeeForLess.com could see
the customer engagement challenge solved.
Additionally, since this fresh unique content is
displayed on the respective product pages it is
indexable to the search engines helping with SEO.
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“TurnTo allows for the Customer Service Team to
be proactive in addressing issues, clarifying product
information, and marketing to gain insights on what
customers need/want to know,” says Zachary
Ciperski, Vice President at CoffeeForLess.com.
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Because TurnTo has a Magento Extension, integrat-
ing the Social Q&A onto CoffeeForLess.com’s
Magento store was seamless. Additionally, because
of TurnTo’s flexible backend, CoffeeForLess.com is
able to use their existing email service provider,
Bronto, to send all of the TurnTo Social Q&A email
communications to shoppers and customers. This
allows CoffeeForLess.com to see TurnTo email stats
within their Bronto interface, resulting in better
synergy with other marketing efforts.
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RESULTS

Since adding the Q&A dialog to their product pages
CoffeeForLess.com has seen tremendous value.
Not only are their shoppers getting the information
they need to make a purchase decision, but their
existing customers are also re-engaging with the
site:

* 91% of questions receive at least one social
answer

e On average, questions receive 5.5 answers
from past customers

A key benefit of the Q&A system is that with social
answers CoffeeForLess.com shoppers are provided
with answers from actual past customers. “This
helps to build trust in the CoffeeForLess.com brand
quicker because the answers are considered more
objective, versus what may be considered subjective
answers from our CoffeeForlLess.com staff,” says
Zachary. Simultaneously, CoffeeForLess.com is
gaining insights on what their customers need and
want to know about the store and products. So
overall, it is a win-win for everyone — shoppers and
CoffeeForLess.com.

CoffeeForLess.com shoppers who interact with
the TurnTo Q&A convert at a rate 2-4x higher than the baseline.

Past customers who answer 400%
shopper questions convert
3-4x more than those who
300%
don’t — that’s repeat purchases
and increased loyalty for
CoffeeForLess.com. 200%
conversion: [ ] 100%
Baseline Readers
!kers gswerers 0%

To learn more about how you can achieve results like this

call us at 800.491.7876 or email us at contact@turnto.com.

About TurnTo:

TurnTo provides the leading Social Q&A system for online merchants and brands, enabling
shoppers to get advice directly from stores’ real customers (as well as staff and brand reps).

By enabling authentic dialog between shoppers and customers right on the product pages,
TurnTo increases conversion rates, generates fresh content for SEO, builds customer loyalty,
and reduces call center load. The TurnTo Social Q&A Platform is a white-labeled Saa$S product
that can be integrated in as little as a day. Top online sellers including Brown Shoe
(Shoes.com), L'Oreal USA, the Vitamin Shoppe, and Lenovo, have chosen TurnTo to convert
visitors into buyers. More information about TurnTo is available at www.turntonetworks.com.
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Social Q&A for your online store



